
Global Training / The Science of a Script and Sexting 

	 1. Know the script structure by heart  

It's absolutely compulsory. 

You must know the structure of the script by heart. 

You need to know what the model is doing in each video, so that you can run your script properly. 


In fact, around your script, you absolutely have to have sex with the client. 


You're going to have to adapt, not act like a robot. 


Before you send a video, you have to explain in a direct or subtle way what you're going to send 
them, which is why it's so important to know what's being done in each typical video. 


You'll find this information in the training sheet, where you'll find the structure of a script and the 
content of these videos.


MANDATORY :  

Before sending a photo, video or voice, always check its content and consistency with the 
discussion. 


Inconsistencies will be penalised. 


 2.  Before Starting a Script – Mandatory Signals to Validate 

A script should never be used mechanically. It only works when triggered at the right moment.


🎯  Goal: Never sell too early — always sell when the buyer is emotionally engaged.


🔎  Mandatory Indicators Checklist


1. ⏰  Right Emotional Timing 

You have to be sure that the fan has time to do the sexting ! 

The sub must be mentally and emotionally available.


If he says: “I’m at work”, “I’m tired”, or “I’m drunk” — it’s not the right time.


Positive examples:


	 •	 “I can’t sleep tonight.”

	 •	 “Just laying in bed…”

	 •	 “I’ve got a bit of time before work.”


✅  A relaxed man is a man who’s ready to let himself go in the game.


⚠  Reminder: If even one of these indicators is missing, do not launch the script yet.




Keep building the connection, tease a bit more, stay playful… until all signs are green.


2. ❤  Positive Reaction to a Free Teaser 

The first “test” is a free sexy teaser (blurred photo, body part, light tease).


You must analyze the emotional reaction of the sub:


Positive examples:


	 •	 “Damn… that’s so hot”

	 •	 “I’ve watched that 3 times.”

	 •	 “That made my day 😍 ”


✅  A sub who reacts with enthusiasm is ready for PPV.


3. 🔥  Clear Signs of Sexual Arousal 

Look for ambiguous, suggestive, or direct messages that indicate the user is sexually turned on.


Examples:

	 •	 “Can I see more?”

	 •	 “Depends what kind of distraction…”

	 •	 “I got hard again.”

	 •	 “You’re making me crazy right now.”


✅  When a man spontaneously expresses arousal, he’s ready to spend money.


4. 💬  Active Engagement in the Conversation 

The sub should:


	 •	 Reply quickly (under 2–3 minutes)

	 •	 Bounce off what you say

	 •	 Show real willingness to keep talking


Positive signs:


	 •	 “So, what are you doing right now?”

	 •	 “Sorry, I had to step away, where were we?”


✅  A man who’s emotionally involved is a man who’s ready to pay.


5.  🧠  No Behavioral Red Flags 

Before selling, you should not see any of the following:


	 •	 Doubts: “Is this really you?”

	 •	 Projections: “Do you do meetups?”, “Are you a bot?”




	 •	 Cold comments: “Nice pic.” and nothing else


❌  If you sense distrust, hold off on the script.


6.  📸  Spontaneous Content Sharing 

When a sub sends a picture of himself (selfie, dick pic, etc.) without being asked, that’s a strong 
psychological sign of openness.


✅  It’s often the turning point where subtle selling can begin.


 3. During a Script – How to Run a Profitable Sexting Session 

You’re not just selling content. 

You’re selling an illusion, a connection, a privilege.


The man should never feel like he’s being sold something.


He should believe he’s turned you on, and that he’s earned what he’s getting. This is very 
important.  

That must be on your mind...  
In real life, the man has to seduce the woman before he can kiss her, or more...  
When he succeeds, it's a success for him.  
You have to make her feel like he's achieved something...  
He'll be even more inclined to buy, because he'll have made an effort to get her.  

🔄  Optimal Structure of a Sexting Session


📍  1. The Hook – Creating Light Sexual Tension


	 •	 Start with ambiguous flirting, never explicit at first.

	 •	 Suggest that you might get naughty… if the mood is right.


Examples:

	 •	 “Depends… what kind of distraction are you thinking of?”

	 •	 “Hmm… you’re tempting me already.”


🎯  Goal: Create soft frustration — a desire to chase and engage.




🪄  2. Teasing & Validation – Testing His Receptiveness


	 •	 Send a the first photos and the teasing video on the script. Use the description 
assigned in the script ( The Mandatory one or your creation ) 


	 •	 Watch how he reacts.


If he says “🔥 🔥 🔥 ” or “Damn babe…” → it’s a green light.


Once you've teased him, you really have to wait until he asks to see more, so keep talking 
until he asks.  

🎯  Goal: Confirm real sexual interest and pivot to PPV.


💸  3. Launching the First PPV


Once the request has been made, the first PPV in the script, with its associated description, 
needs to be launched.  

At this point, you should always wait for it to buy before sending a message back.  

This is very important. 

How to behave : 


	 •	 Always use the “Give me a sec…” line — simulate a live recording.

	 •	 Wait 1 to 2 minutes before sending — make it feel real.

	 •	 Use a the description assigned in the script. 


❗  NEVER talk about money, use the word “sale,” or say “here’s a PPV.”


🔁  4. Building Momentum – Strengthening the Emotional Link


	 •	 Keep sexting at least 3–4 messages between each PPV.


	 •	 The goal is to make him forget he paid — reignite desire each time.


Language examples:


	 •	 “You’d feel me dripping on your cock right now…”

	 •	 “Your hands would drive me crazy… imagine my moans…”


🎯  Make him fantasize — he’ll feel special and want more.




🔐  5. Keep Going and Continue the Script 


Once you've bought the first PPV, you have to continue with the script, always sending him 
messages, asking him if he's got a hard-on, asking him for photos of his cock, telling him 
that you really want to be with him and feel his hot cock... and so on.  

You also have to say to her often: ‘You really have to finish with me, it's going to turn me on 
so much’.  
You can of course use variations.  

Of course, you always have to wait for a signal that he's ready to buy the next PPV. He has 
to ask for it.  

How to behave : 


	 •	 Always use the “Give me a sec…” line — simulate a live recording.

	 •	 Wait 1 to 2 minutes before sending — make it feel real.

	 •	 Use a the description assigned in the script.


⏱  6.  Pre-Orgasm Acceleration – Sell Before He Finishes


As soon as he says:


	 •	 “I’m gonna cum soon”

	 •	 “You’re making me crazy right now”


You have to say ‘Please don't cum wait for me please don't cum’, or variations.  

You have to force him to wait.  

→ Push the final PPV quickly. You’re in the final stretch.


It’s often the highest sale.


❗  If you wait too long and he cums — he won’t pay for anything else.


💗  7. Aftercare – Post-Orgasm Retention


After he finishes:  

Always send the video where the model explains that it was crazy and that she really wants 
to do it again with him.  



It's compulsory to keep talking to the fan once they've finished.  

It's up to them to stop the discussion, by saying they're going to bed or something.  

Again :


	 •	 NEVER disappear immediately.

	 •	 Send soft, emotional messages.


Examples:


	 •	 “I wish I could cuddle you now…”

	 •	 “Tell me what you’re watching tonight.”

	 •	 “Hope you sleep well, I’ll miss you 😘 ”


🎯  You reduce post-purchase guilt and build emotional attachment. He’s more likely to return.


🧠  Golden Rules During a Script 

🎭  Play a believable emotional role	 


Be warm, playful, unpredictable – never robotic.


⏱  Respect natural timing	 


A “live recording” can’t be sent 15 seconds later.


📜  Always follow the provided script (pricing & descriptions)	 


Never invent prices or write text instead of the voice note assigned 


💰  Sell without selling

	 

Never mention money – offer “moments,” not products.


📝  Take notes	 / After the end of the discussion


- Fantasies 

- Ways of acting 

- Timing

- Behavior

- Purchase history.



